
ABOUTHow the lead managament tool helped us 
to increase the number of leads and setup 
automated responses for events.

LEAD
MANAGEMENT
TOOL

A CASE STUDY

CHALLENGE

GROWTH & IMPACT

Hanson Language School has been 
organizing CELPIP events since January 
2020 and conducting registrations 
online. In Jan 2020, they launched the 
event without capturing leads & taking 
registrations through a simple jot form.

No knowledge of who was going to turn 
up to the event until the day, no follow 
up Emails and lower attendance.

SOLUTION
With the implementation of  the lead
management tool in the month of 
February 2020, we were able to create a 
FORM on our Hanson Language School 
website & track registrations which directly 
populated our database. We promoted the 
event on social media & third party event 
websites. We shared con�rmation emailers 
to all registered members through the lead
management tool and sent out a follow-
up email o�ering our CELPIP course
promotions.

Over 300+ leads
(50% increase

in leads) created
in the last 2

months (3 events)

190% increase
in web tra�c

in Feb alone
(compared to

Jan*)

82% open rate
in web tra�c
in Feb alone

(compared to
Jan*)

$60 spent
on social media

promotions

100+
attendees

for our CELPIP 
events
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